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This study conducted a choice experiment to understand preferences for meat and meat alternatives
including plant meat and how preferences are affected by the information provision. The online survey
of the choice experiment was conducted in November,2024 in Japan. A respondent is asked to choose
most preferred hamburg whose main ingredient is beef, tofu, soy meat, or cultured meat. The attribute
related to convenience was also included. The main conclusions are as follows. When no information
was provided, beef, tofu, soy meat, and cultured meat were preferred in that order. When informed that
the environmental burden of beef is higher than that of tofu and beans, willingness to pay (WTP) for
tofu increased compared to WTP without information. On the other hand, WTP for soy meat did not
increase. When information is provided about a policy on appropriate labelling of plant-based foods,
WTP for soy meat increased. Genetically modified soybeans were not favored, while certification of
responsible soybean production was favored. Clear labeling policy and responsible soybean production
enhance the product credibility and increased WTP.






