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Mediaexposure and theleve of hedlth knowledge, attitude, behavior among Japanese peoplein Bangkok.

Media usage, hedth knowledge, and behaviors were assessed in a sample of 148 Jgpanese in Bangkok by means
of a quedionnaire in January — September 2012. The findings are dso analyzed by comparing with the 2012
nationd survey conduct by Thailand’s Department of Disease Contral.

The findings indicated that the Japanese respondents have rdaively higher socioeconomic atus than the Thais.
However, Tha language proficiency of the Japanese samples is moderate to very little (ligening ability=41.2%%,
reading ability=15.5%0), 0 they are hardly exposad to Thailand’s media, and prefersto use only Japanese language
based media While the Tha people are very satisfied with hedth informetion provided by their government, the
Japanese showss lower stisfaction when compared with the Thais in generd and sgnificantly lower (p < .001)
when compared with the Thaisin Bangkok. It ssemsthat thelanguage, coverage, timdiness, accuracy, and amount
of information attribute for such dissatisfaction. The findings dso showed thet the longer the Japanese daysin
Thailand, the lessthey are satisfied with the hedlth informeation in the country (r=-223, p<.01. The vagt mgjority of
Japanese (88.6%) have high level of hedth knowledge, but their knowledge scores are lower than the Thaisin 3
out of 6 disease knowledge tests, namely tuberculosis, influenza, and significantly for dengue (p < .05). The hedth
behaviors of the mgority of the Japanese are Sgnificantly worse than the Thais with Smilar socioeconomic for
dengue prevention (p < .01) and habits of egting spicy, swet, and sdty food (p < .05), yet better than the Thaisfor
respiratory diseese prevention (p < .05). Thefindings aso comprenensvely showed the percentage of the Japanese
practicesto prevent and control common communicable and non-communicable diseasesin Thailand like dengue,
tuberculosis, AIDS, diabetes, high blood pressure, and sroke.

Although the Jgpanese are not sdtisfied with the hedlth information in Thaland and have difficulty in receiving
more information, the vas mgority of them can turn to transnationa media, such as satdlite tdevisons, cable
tdlevisons, and webdtes, or the ethnic media available in the country, such as magazines, to kegp themsaves
informed. The fact that Thai government and local hedth communicators did not put adequate effort to reach the
Japanese, and probably other foreign language speakers, brings about decrease in satisfaction for those who Say
longer in the country. One of the solutions taken by these groups of people isto seek crucid hedth information
themsdves However, rdaivey smal number of choices of hedth communication channels and hedlth sarvices
are key concernsfor equd rightsin hedthcarein atrananationd society.

Recommendations were made to the hedth authority to direct more effort toward providing correct hedth
information in Jgpanese language in atimely manner and include the media used by Jgpanesein their media plan.
In addition to the foreigner-friendly hospitals, the workplaces the Japanese expats work for and the schodls their
kids go to should ds0 play amore adtive ralein digtributing hedth information to their workers and sudents. Other

possible places to promote hed th to Japanese people in Bangkok can be culturd events targeting Japanese people
in Thailand.

The verbd presentation was made a Fukushima Univerdty in Fukushima, Jgpan as “Effective Risk
Communication with Fore gnerswithout host country’s language proficiency: A case of Jgpanesein Bangkok™.
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